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Disclaimer 

This presentation contains forward-looking statements and information on the business development of the 

Volkswagen Group. These statements may be spoken or written and can be recognized by terms such as 

ñexpectsò, ñanticipatesò, ñintendsò, ñplansò, ñbelievesò, ñseeksò, ñestimatesò, ñwillò or words with similar meaning. 

These statements are based on assumptions relating to the development of the economies of individual countries, 

and in particular of the automotive industry, which we have made on the basis of the information available to us 

and which we consider to be realistic at the time of going to press. The estimates given involve a degree of risk, 

and the actual developments may differ from those forecast. 

Consequently, any unexpected fall in demand or economic stagnation in our key sales markets, such as in Western 

Europe (and especially Germany) or in the USA, Brazil or China, will have a corresponding impact on the 

development of our business. The same applies in the event of a significant shift in current exchange rates relative 

to the US dollar, sterling, yen, Brazilian real, Chinese rinminbi and Czech koruna. 

If any of these or other risks occur, or if the assumptions underlying any of these statements prove incorrect, the 

actual results may significantly differ from those expressed or implied by such statements. 

We do not update forward-looking statements retrospectively. Such statements are valid on the date of publication 

and can be superceded.  

This information does not constitute an offer to exchange or sell or an offer to exchange or buy any securities. 



Conference Call: January ï September 2011 

Hans Dieter Pötsch Christian Klingler 
Member of the Board of  Member of the Board of  

Management, Volkswagen AG  Management, Volkswagen AG  

Finance and Controlling  Group Sales and Marketing 
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Highlights January ï September 2011 

Growth continues; new record of over 6 million deliveries for the first nine  

months 

Sales Revenue increases by a quarter, Operating Profit almost doubles 

Profit before Tax significantly boosted by valuation of the Put/Call rights  

with regard to Porsche Zwischenholding GmbH 

Automotive Net Liquidity hits new record 

Settlement of offer to MAN SE shareholders expected during  

the coming weeks 
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World car market 
(in comparison to previous year) 
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Development of the world car market 
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World car market vs. VW Group deliveries to customers1) 

(in comparison to previous year) 

7 1) incl. Scania; incl. Trucks and Busses (until Feb 2009) 
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January to June 2011 vs. 2010 

World car markets and VW Group deliveries to customers1)  
January to September 2011 vs. 2010 

1) incl. Scania 8 
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1) incl. Scania 

Volkswagen Group ï deliveries to customers by brands1)  

January to September 2011 vs. 2010 
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Audi A6 Avant Volkswagen up! 

ĠKODA Rapid India Volkswagen Amarok 

Single Cab 



Volkswagen Group  
Analysis of Sales Revenues 
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5.3 

Cash Flows from Operating Activities and  

Cash Flows from Investing Activities    

ú billion, Automotive Division1) 

January ï September 2010 January ï September 2011 

1) Including allocation of consolidation adjustments between Automotive and Financial Services divisions.  

2) Excluding acquisition and disposal of equity investments: January - September ú5,265 million (ú4,332 million). 
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Volkswagen Group ï Analysis by Business Line1) 
January ï September 2011 

Operating 

profit 

Sales 

revenues Sales 

thousand vehicles/ú million 

3,256 
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2010 

1,554 

2,271 

314 

-218 

-145 

142 

938 

- 

-714 

684 

4,826 

4,131 

695 

2010 

58,930 

25,998 

6,294 

3,732 

503 

5,378 

5,966 

- 

-24,216 

9,963 

92,547 

82,230 

10,317 

70,651 

32,394 

7,629 

3,958 

776 

6,653 

7,421 

- 

-24,933 

11,730 

116,279 

103,550 
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2011 

2,843 
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426 
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3 
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-806 

- 
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3,317 

1,140 
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267 
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1,619 

-1,046 

- 

6,200 

6,200 
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5) 5) 4) 

1) All figures shown are rounded, so minor discrepancies may arise from addition of these amounts.  

2) Vehicles & Services and Financial Services. 
3) The sales revenue and operating profit of the joint venture companies in China are not included in the figures for the Group. The Chinese companies are accounted for using the equity  

method and recorded an operating profit (proportionate) of  ú1,908 million (ú1,354 million). The prior-year figures were adjusted. 
4) Including Porsche Holding Salzburg from March 1, 2011. 
5) Mainly intragroup items recognized in profit or loss, in particular from the elimination of intercompany profits, and including depreciation and amortization of identifiable assets 
  as part of the purchase price allocation for Scania and Porsche Holding Salzburg. 
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Outlook 2011 ï Volkswagen Group1) 
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ÅDeliveries to customers are 

expected to increase versus 2010 

ÅSales revenue is expected to be 

significantly higher than the previous 

year 

ÅModular toolkit system will have an 

increasingly positive effect on the 

Groupôs cost structure 

ÅContinuing volatility in interest and 

exchange rate trends and 

commodities prices will weaken the 

positive volume effect 

ÅOperating profit in 2011 is expected 

to be significantly higher than in 

2010 

 

1) Source: Volkswagen Group; incl. Trucks & Busses (until February 2009) 
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APPENDIX 
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+/ - (%) 

19,644 21,161 ú million Net  liquidity  at   September 30 

5,418 3,813 ú million flow 

6,327 2,822 ú million Cash  flows from investing activities3) 

Cash  flows from operating activities 11,506 5,112 ú million 

4,826 3,434 ú million Operating profit 

92,547 56,500 ú million Sales  revenues 

5,348 6,301 ó 000  units Production 

5,408 3,266 ó 000  units Deliveries to customers 

2007 2008 thousand vehicles/ú million 

+7.7 

  -26.4 

 +36.0 

 +7.9 

 +86.0 

+25.6 

+17.8 

+14.1 

+/ - (%) 

ú million 

      5,179     ú million Net cash  

8,605    ú million 

Automotive division2) 

12,418 ú million 

8,977 ú million 

  116,279  ú million 

ó 000  units 

  6,170  ó 000  units 

2010 2011 

Volkswagen Group Headline Figures  

January ï September 2011 

1) Volume data including the unconsolidated Chinese joint ventures. These companies are accounted for using the equity method. All figures shown are rounded, so minor discrepancies  

  may arise from addition of these amounts. 2010 deliveries updated on the basis of  statistical extrapolations. 

2) Including allocation of consolidation adjustments between the Automotive and Financial Services divisions. 

3) Excluding acquisition and disposal of equity investments: January ï September ú5,265 million (ú4,332 million). 

 

1) 

 

1) 
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Volkswagen Group ï Analysis by Market 
January ï September 2011 

Sales revenues Vehicle sales1) 

+ 25.6 

+ 55.2 

+ 11.7 

+ 12.0 

+ 25.3 

% 

92,547 116,279 + 16.0 5,345 6,200 Volkswagen Group2) 

10,469 16,243 + 23.4 1,587 1,959 Asia-Pacific2) 

9,723 10,860 + 6.3 665 707 South America 

11,251 12,605 + 21.0 398 482 North America 

61,104 76,570 + 13.3 2,695 3,052 Europe / Remaining markets 

2010 2011 % 2010 2011 thousand vehicles/ú million 

1) All figures shown are rounded, so minor discrepancies may arise from addition of these amounts. 

2) The sales revenue of the joint venture companies in China is not included in the figures for the Group and the Asia-Pacific market.  
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Volkswagen Group ï deliveries to customers by market1) 
January to September 2011 vs. 2010 

1) incl. Scania 20 
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Volkswagen Group ï deliveries to customers BRIC1) 

January to September 2011 vs. 2010 

1) incl. Scania 21 
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Volkswagen Automotive Division  
Research and Development Costs 

4,754 

1,342 
1,753 

5,164 5,408 

1,154 1,222 

5,475 

Total R&D
costs

of which
capitalized

amortization recognized in
the income
statement

Total R&D
costs

of which
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statement
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The Beetle 
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Audi S6 



ĠKODA Citigo 
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ĠKODA Mission L 

(concept) 



SEAT Mii 
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Bentley Continental 

GTC  
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Lamborghini Gallardo LP 

570 - 4 Super Trofeo 

Stradale 
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Volkswagen 

Caddy 

Edition 30 
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Scania Touring 

 

 


