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This presentation contains forward-looking statemen ts and information on the business 
development of the Volkswagen Group. These statemen ts may be spoken or written and can 
be recognized by terms such as “expects”, “anticipa tes”, “intends”, “plans”, “believes”, 
“seeks”, “estimates”, “will” or words with similar m eaning. These statements are based on 
assumptions relating to the development of the econ omies of individual countries, and in 
particular of the automotive industry, which we hav e made on the basis of the information 
available to us and which we consider to be realist ic at the time of going to press. The 
estimates given involve a degree of risk, and the a ctual developments may differ from those 
forecast.

Consequently, any unexpected fall in demand or econ omic stagnation in our key sales 
markets, such as in Western Europe (and especially Germany) or in the USA, Brazil or China, 
will have a corresponding impact on the development  of our business. The same applies in 
the event of a significant shift in current exchang e rates relative to the US dollar, sterling, 
yen, Brazilian real, Chinese rinminbi and Czech koru na.

If any of these or other risks occur, or if the ass umptions underlying any of these statements 
prove incorrect, the actual results may significant ly differ from those expressed or implied by 
such statements.

We do not update forward-looking statements retrosp ectively. Such statements are valid on
the date of publication and can be superceded. 

Disclaimer
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Highlights January – March 2010

Good global deliveries performance led by strong growth in China

Operating Profit improves on weak Q1 2009

Investment in Suzuki closed, joint teams working intensively on first projects

Capital increase successfully completed

Automotive net liquidity up on year end 2009 
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71) incl. Scania since 22.07.2008; incl. Trucks and Busses (until Feb 2009)
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World car market: +19.4%  VW Group: +24.4%

1) incl. Scania;  incl. Trucks and Busses (until Feb 2009)
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´000 units January - March 2009
January - March 2010

1) incl. Scania; incl. Trucks and Busses (until Feb 2009)
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101) incl. Scania; incl. Trucks and Busses (until Feb 2009)
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Volkswagen Touareg Hybrid

Volkswagen Sharan

Audi A1 S-Line

Volkswagen Amarok
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Volkswagen Group 
Analysis of Sales Revenues
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14

1,250

Cash Flows from Operating Activities and 
Cash Flows from Investing Activities

€ million, Automotive Division 2)

January – March 2009 1) January – March 2010

1) 2009 adjusted.
2) Including allocation of consolidation adjustments between Automotive and Financial Services divisions. 
3) Excluding acquisition and disposal of equity investments: Q1 €1,250 million (€1,612 million).
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10,636

14,235

as of January 1, 2010 as of March 31, 2010

Automotive Division 1) – Net Liquidity
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Volkswagen Group – Analysis by Business Line
January – March 2010

Operating
profit

Sales 
revenuesSales

thousand vehicles/€ million

416

478

100

-110

-36

-16

214

-

-366

167

848

682

166

2010

Volkswagen Passenger Cars

Audi

Škoda

SEAT

Bentley

Commercial Vehicles

Scania2)

VW China3)

Other

Volkswagen Financial Services

Volkswagen Group

thereof Automotive Division

Financial Services Division

2009

-279

363

28

-145

-52

528

46

-

-333

156

312

152

161

2009

14,336

6,700

1,438

911

144

1,388

1,611

-

-5,478

2,949

23,999

20,923

3,076

18,631

8,260

2,028

1,307

161

1,581

1,723

-

-8,124

3,078

28,647

25,454

3,192

2010

765

260

108

59

1

67

11

258

-177

1,352

1,352

20092010

945

316

142

91

1

73

12

409

-288

1,703

1,703

1) Including the proceeds from the sale of Volkswagen Caminhões e Ônibus Indústria e Comércio de Veículos Comerciais Ltda., Resende.
2) Vehicles & Services and Financial Services.
3) The sales revenue and operating profit of the joint venture companies in China are not included in the figures for the Group. The Chinese companies are accounted for using the equity method and

recorded an operating profit (proportionate) of €286 million (€101 million).
4) Mainly intragroup items recognized in profit or loss, in particular from the elimination of intercompany profits, and including depreciation and amortization of identifiable assets

as part of the purchase price allocation for Scania.

1)

4) 4)
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Outlook 2010 – Volkswagen Group 

1) Restated; 2) before special items.

in ‘000 units / € million

Deliveries to customers

Sales revenue

Operating profit

20051)

5,243

93,996

2,8892)

2006

5,733

104,875

4,3832)

2007

6,189

108,897

6,151

2008

6,257

113,808

6,333

� The Volkswagen Group’s nine brands will unveil a large number of new models in 2010

� 2010 deliveries to customers will be higher than in 2009

� Interest and exchange rate volatility will remain a drag on profit

� Focus on disciplined cost, investment management and optimization of our processes to counter 

these trends 

� Core elements of the “18 plus” strategy: Ecological relevance and return on our vehicle projects 

� Sales revenue and operating profit in 2010 are expected to exceed prior-year

2009

6,310

105,187

1,855

17
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+/- (%)

11,78715,103€ millionNet liquidity at March 31

5,4182,290€ millionflow

2,6152,822€ millionCash flows from investing Activities3,4)

Automotive division

Cash flows from operating activities3) 8,0335,112€ million

2,8203,434€ millionOperating profit

54,85256,500€ millionSales revenues

3,1343,393‘000 unitsProduction

3,0863,266‘000 unitsDeliveries to customers

20072008thousand vehicles/€ million

+32.6

-98.8

x

+6.5

x

+19.4

+38.4

+24.4  

+/- (%)

10,73714,235€ millionNet liquidity at 

2,553   31€ millionNet cash 

3043,013   € millionCash flows from investing

Automotive division 2)

Cash flows from operating 2,8573,043€ million

312848€ millionOperating profit

23,99928,647€ millionSales revenues

1,2531,734‘000 unitsProduction1)

1,4021,744‘000 unitsDeliveries to customers1)

20092010thousand vehicles/€ million

Volkswagen Group Headline Figures
January – March 2010

1) Volume data including the vehicle production investments Shanghai-Volkswagen Automotive Company Ltd. and FAW-Volkswagen Automotive Company Ltd. These companies are accounted for using
the equity method. All figures shown are rounded, so minor discrepancies may arise from addition of these amounts. 2009 deliveries updated on the basis of statistical extrapolations.

2) Including allocation of consolidation adjustments between the Automotive and Financial Services divisions.
3) 2009 adjusted.
4) Excluding acquisition and disposal of equity investments: Q1 €1,250 million (€1,612 million). 19
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Volkswagen Group – Analysis by Market
January – March 2010

Sales revenuesVehicle sales 1)

+19.4

+99.4

+38.7

+23.0

+9.5

%

23,99928,647+25.91,3521,703Volkswagen Group2)

1,5833,156+57.8303479Asia-Pacific2)

1,9832,750+7.0195209South America

2,6643,278+31.096125North America

17,76919,463+17.4758890Europe / Remaining markets

20092010%20092010thousand vehicles/€ million

1) All figures shown are rounded, so minor discrepancies may arise from addition of these amounts.
2) The sales revenue of the joint venture companies in China is not included in the figures for the Group and the Asia-Pacific market. 
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´000 units January - March 2009
January - March 2010

1) incl. Scania; incl. Trucks and Busses (until Feb 2009)
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Volkswagen Automotive Division 
Research and Development Costs

421

1,449
1,255

342

1,372

459
478

1,505

Total R&D
costs

of which
capitalized

amortization recognized in
the income
statement

Total R&D
costs

of which
capitalized

amortization recognized in
the income
statement

January – March 2010

€ million

January – March 2009

29.1%
33.5%
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0
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VW Sharan
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Audi A1
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Skoda Roomster Scout
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Seat Ibiza ST

26



2727

Bentley Continental 
Supersports Convertible
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Lamborghini Gallardo
Superleggera
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VW Amarok
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Scania R 620 Topline
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