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Highlights January – June 2010

Performance significantly better in H1 2010 compared to prior year

Operating Profit more than doubles versus weak prior year period

Early entry to emerging markets paying off  

Excellent brand mix captures premium opportunity and volume sector demand  

Automotive net liquidity improves further



4

-17.1%

7.8%

-5.8%

15.0%

-20%

-15%

-10%

-5%

0%

5%

10%

15%

20%

H1 H2 Year 2009 H1

2009

World car market

2010

World car market
(in comparison to previous year)

Source: Volkswagen



5

70%

80%

90%

100%

110%

percentage deviation from 2007 

2008

Year 2007 = 100%

2009 2010

2007

Development of the world car market

Source: Volkswagen



6

-17.1%

7.8%

-5.8%

15.0%

-4.5%

7.5%

1.3%

15.8%

-20%

-10%

0%

10%

20%

H1 H2 Year 2009 H1

VW Group - deliveries to customers 1)
World car market

2009 2010

1) incl. Scania since 22.07.2008; incl. Trucks and Busses (until Feb 2009)

World car market vs. VW Group deliveries to customers
(in comparison to previous year)

Source: Volkswagen

1)



7

World car market: +15.0%  VW Group: +15.8%
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Volkswagen Group 
Analysis of Sales Revenues
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Volkswagen Group – Analysis by Business Line
January – June 2010

Operating
profit

Sales 
revenuesSales

thousand vehicles/€ million
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Commercial Vehicles
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Other

Volkswagen Financial Services

Volkswagen Group

thereof Automotive Division

Financial Services Division

2009

216

823

135

-159

-114

463

48

-

-493

321

1,240

920

320

2009

31,077

14,527

3,291

2,252

238

2,656

3,122

-

-12,057

6,096

51,202

44,857

6,345

39,222
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2,635
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3,539

3,915

-

-16,220

6,567

61,809
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1,651
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2

135
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-406

3,008

3,008

20092010

1,940

660

298

186

2

159

28

861

-570

3,566

3,566

1) Including the proceeds from the sale of Volkswagen Caminhões e Ônibus Indústria e Comércio de Veículos Comerciais Ltda., Resende.
2) Vehicles & Services and Financial Services.
3) The sales revenue and operating profit of the joint venture companies in China are not included in the figures for the Group. The Chinese companies are accounted for using the equity method and

recorded an operating profit (proportionate) of €804 million (€294 million).
4) Mainly intragroup items recognized in profit or loss, in particular from the elimination of intercompany profits, and including depreciation and amortization of identifiable assets

as part of the purchase price allocation for Scania.

1)

4) 4)
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• Large number of new models in the 
second half of 2010

• 2010 deliveries to customers expected 
to be significantly higher than in ‘09

• Sales revenue 2010 expected to exceed 
prior year significantly

• Exchange rate effects will have a positive 
effect on earnings

• Disciplined cost management
• Operating profit in 2010 expected to 

exceed prior-year significantly

1 Before special items

Outlook 2010 – Volkswagen Group 
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+/- (%)

11,78715,103€ millionNet liquidity at June 30

5,4182,290€ millionflow

2,6152,822€ millionCash flows from investing Activities3,4)

Automotive division

Cash flows from operating activities3) 8,0335,112€ million

2,8203,434€ millionOperating profit

54,85256,500€ millionSales revenues

3,1343,393‘000 unitsProduction

3,0863,266‘000 unitsDeliveries to customers

20072008thousand vehicles/€ million

+42.2

-36.3

x

+13.3

x

+20.7

+27.0

+15.8  

+/- (%)

12,30817,501€ millionNet liquidity at 

4,313   2,746€ millionNet cash 

2,1004,518   € millionCash flows from investing

Automotive division 2)

Cash flows from operating 6,4137,264€ million

1,2402,841€ millionOperating profit

51,20261,809€ millionSales revenues

2,8233,586‘000 unitsProduction1)

3,1193,613‘000 unitsDeliveries to customers1)

20092010thousand vehicles/€ million

Volkswagen Group Headline Figures
January – June 2010

1) Volume data including the vehicle production investments Shanghai-Volkswagen Automotive Company Ltd. and FAW-Volkswagen Automotive Company Ltd. These companies are accounted for using 
the equity method. All figures shown are rounded, so minor discrepancies may arise from addition of these amounts. 2009 deliveries updated on the basis of statistical extrapolations.

2) Including allocation of consolidation adjustments between the Automotive and Financial Services divisions.
3) 2009 adjusted.
4) Excluding acquisition and disposal of equity investments: H1 €2,608 million (€3,381 million). 
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Volkswagen Group – Analysis by Market
January – June 2010

Sales revenuesVehicle sales 1)

+20.7

+96.2

+35.5

+29.4

+10.5

%

51,20261,809+18.63,0083,566Volkswagen Group2)

3,5727,010+44.17051,016Asia-Pacific2)

4,4586,042+5.2406427South America

5,6617,325+24.6213265North America

37,51141,432+10.41,6841,858Europe / Remaining markets

20092010%20092010thousand vehicles/€ million

1) All figures shown are rounded, so minor discrepancies may arise from addition of these amounts.
2) The sales revenue of the joint venture companies in China is not included in the figures for the Group and the Asia-Pacific market. 
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Volkswagen Automotive Division 
Research and Development Costs

846

3,084
2,910

788

3,055

934 1,253

3,491

Total R&D
costs

of which
capitalized

amortization recognized in
the income
statement
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costs

of which
capitalized

amortization recognized in
the income
statement

January – June 2010

€ million

January – June 2009
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VW Phaeton
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VW Sharan
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Audi A8
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Audi A3
Sportback
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Škoda Fabia Combi 
GreenLine
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Seat Ibiza ST



2828

Bentley Mulsanne
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Lamborghini Gallardo 
Superleggera
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VW Amarok
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Scania R 620 
Highline
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This presentation contains forward-looking statemen ts and information on the business 
development of the Volkswagen Group. These statemen ts may be spoken or written and can 
be recognized by terms such as “expects”, “anticipa tes”, “intends”, “plans”, “believes”, 
“seeks”, “estimates”, “will” or words with similar m eaning. These statements are based on 
assumptions relating to the development of the econ omies of individual countries, and in 
particular of the automotive industry, which we hav e made on the basis of the information 
available to us and which we consider to be realist ic at the time of going to press. The 
estimates given involve a degree of risk, and the a ctual developments may differ from those 
forecast.

Consequently, any unexpected fall in demand or econ omic stagnation in our key sales 
markets, such as in Western Europe (and especially Germany) or in the USA, Brazil or China, 
will have a corresponding impact on the development  of our business. The same applies in 
the event of a significant shift in current exchang e rates relative to the US dollar, sterling, 
yen, Brazilian real, Chinese rinminbi and Czech koru na.

If any of these or other risks occur, or if the ass umptions underlying any of these statements 
prove incorrect, the actual results may significant ly differ from those expressed or implied by 
such statements.

We do not update forward-looking statements retrosp ectively. Such statements are valid on
the date of publication and can be superceded. 

Disclaimer
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