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Half-Yearly Financial Report 2008:

- Volkswagen Group operating profit up 21.8 percent year-on-year to
EUR 3.4 billion in the first six months of 2008

- At EUR 3.8 bhillion, profit before tax exceeds pre vious year’s figure by
EUR 0.8 billion

- Group sales revenue up 3.0 percent year-on-year t 0 EUR 56.5 bhillion

- At 4.3 percent (3.3 percent), ratio of investment s in property, plant
and equipment (capex) to sales revenue in the Aut omotive Division

remains below the long-term average

- Net liquidity in the Automotive Division again in creased to
EUR 15.1 billion

- Successful model rollout:

- Deliveries to customers worldwide up 5.8 percen t year-on-year in the
first six months; Group market share improved i n Western Europe

- Sales of Volkswagen Passenger Cars, Audi, Skoda , Lamborghini and
Volkswagen Commercial Vehicles brands continue to set records

- Asia-Pacific, South America, Central and Easter n Europe remain growth
drivers; strong sales growth in China, India, B razil, Russia and the

Ukraine in particular

- Auto China in Beijing: premiere of the New Bora and the Lavida;
Audi unveils the Audi Q5

- AMI in Leipzig: Scirocco and Passat CC celebrat e German debuit;
Audi presents Audi A4 Avant and Audi A3 Cabriol et

- SEAT presents the new lbiza

- Touran BlueMotion and Sharan BlueMotion well re ceived by the market



Volkswagen Group:

Deliveries to customers ‘000 units 3
Vehicle sales ‘000 units 3
Production ‘000 units 3
Employees June 30/Dec. 31 336
Sales revenue EUR million 56
Operating profit EUR million 3
Profit before tax EUR million 3
Profit after tax EUR million 2

Automotive Division (including allocation of consol
between the Automotive and Financial Services divis

Cash flows from operating

activities EUR million 5
Cash flows from investing

activities*) EUR million 2
Net liquidity at June 30 EUR million 15

*) Excluding acquisition and disposal of equity inv
EUR 2,780 million (previous year: EUR 2,127 mill

The brand diversity of the Volkswagen Group is a cr
advantage. Almost all Group brands will launch attr
2008. We are thus selectively expanding the Group's
moving into additional market segments. We therefor
Volkswagen Group's deliveries to customers in 2008
year's record. The Asia-Pacific, Central and Easter
America regions will record the highest growth in d
vehicles.
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Volkswagen increased its share of the voting rights
68.6 percent on July 22, 2008 when the key antitrus
granted. This enables us to consolidate Scania as o
brand. After consideration of the effects of purcha
we expect Scania to make a slightly positive earnin
Volkswagen Group in the second half of the year.

Wolfsburg, July 23, 2008

Volkswagen AG — The Board of Management

(The full interim report is available at “www.volks

This report contains forward-looking statements on
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