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VOLKSWAGEN AG EXECUTIVE BOARD

Prof. Dr. Martin Winterkorn

= =chairman of executive board = =

= =research and development = =

Dr.Horst Neumann ==human resources = =
Hans Dieter Potsch
Prof. Dr. Jochem Heizmann == production = =

Francisco Javier Garcia Sanz == procurement = =

= =finance and controlling = =

DEVELOPMENT OF SHARE PRICE Feb 2007 - Feb 2008
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Germany: VOLKSWAGEN AG, AUDI AG

Belgium: Audi Brussels S.A./N.V.

United Kingdom: Bentley Motor Ltd.

Spain: SEAT, S.A,, Volkswagen Navarra, S.A.

Portugal: Volkswagen AutoEuropa-Automéveis Lda.
Poland: Volkswagen-Poznan Sp.z o.0.,

Volkswagen Motor Polska Sp.z o.o.

Czech Republic: SKODA Auto a.s.

Slowak Republic: Volkswagen Slovakia, a.s.
Hungary: AUDI HUNGARIA MOTOR Kft.

Italy: Automobili Lamborghini S.p.A.

Bosnia Herzegovina: Volkswagen-Sarajevo d.o.o.
People‘s Republic of China: FAW-VW, Shanghai Volkswa-
gen, Volkswagen Transmission (Shanghai) Co. Ltd.
South Afrika: Volkswagen of South Africa Ltd.

USA: Cosworth Technology Inc.

Mexico: Volkswagen de México S.A.

Brazil: Volkswagen do Brasil Ltda.

Argentina: Volkswagen Argentinia S.A.

Israel: Dead Sea Magnesium Ltd.

VOLKSWAGEN GROUP

Sales cars
Production cars
Employees

Revenue million €
Results after Tax million €
Investments million €

2003

5,015,911
5,020,733
336,843
84,813
1,003

15,464

DELIVERIES TO CUSTOMERS — VOLKSWAGEN GROUP x1000 cars

Global
Germany
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2004

5,142,759
5,093,181
342,502
88,963
697

15,078

I North America
USA

337

530 595
533
425
330 329 383

2005 2006
5,192,576 5,720,096
5,219,478 5,659,578

344,902 324,875
93,996 104,875
1,120 2,750
10,365 11,91

H South America / Africa
Brazil

361
314

M Asia / Pacific

China

697

6,19

2007

1,618

6,213,332

329,305

108,897

4,122

13,497

KEY FIGURES BY BRAND AND BUSINESS FIELD

Vehicle sales

thousand vehicles/€ million 2007 2006
Volkswagen Passenger Cars 3,664 3,451
Audi 1,200 1,139
Skoda 620 562
SEAT an 419
Bentley 10 10
Commercial Vehicles 427 388
VW China’ 930 694
Other -1,070 -943
Automotive Division 6,192 5,720
Financial Services Division

Group before special items

Special items

Volkswagen Group 6,192 5,720

2007

73,944
33,617
8,004
5,899
1,376

9,297

-33,385

98,752
10,145

108,897

108,897

2006

70,710
31,720
7186
5,874
1,340

8,092

-28,918

96,004
8,87

104,875

104,875

Sales revenue Sales to Operating
third parties result

2007 2006 2007 2006
60,201 58,839 1,940 918
21,078 20,521 2,705 2,054
5,925 5378 712 515
4,375 4,433 8 -159
1,294 1,251 155 137
6,548 5,732 305 138
750 743 -6312 -63?
100,171 96,897 5,194 3,540
8,726 7,978 957 843
108,897 104,875 6,151 4,383
= -2,374

108,897 104,875 6,151 2,009

1 The sales revenue and operating results of the joint venture companies in China are not included in the figures for the Group. The Chinese companies are accounted for using the equity method and recorded

an operating profit (proportionate) of €294 million (€108 million).

2 Mainly intragroup items recognized in profit or loss, in particular from the elimination of intercompany profits.
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LOCATIONS:WORLD-WIDE

Seat design centre in Martorell:
Implementing “Excellence Programme”

Seat back in the black — model
range to grow to 15

Volkswagen’s Spanish subsidiary, Seat, has
ambitious growth plans. After the company,
based in Martorell near Barcelona, finished
2007 in the black again for the first time in
years, sales are now to be raised from the
current 445,000 per annum to 800,000 by
2018. There are plans for a significantly ex-
panded model range, from the present 7in
three categories to 15 in eight categories —
and a clearer brand positioning. The return
to profitability is primarily due to the “Excel-
lence Programme”, introduced by new CEO
Erich Schmitt. This programme involves
enhancing all processes, from production

through sales to suppliers.

5.5, Presentation on “Aspects of supply integration”, AutoUni, Mobile Life Campus Wolfsburg==12.5 - 30.5, 9th UN-Convention on Bio-
logical Diversity meeting, Bonn = = 24.5, VW-NABU-fuel saving training, Auto Schmeink GmbH, Hamminkelner Landstr. 4, Wesel = = 27.5,
“Volkswagen in South America” presentation event, AutoUni, Mobile Life Campus Wolfsburg == 31.5, VW-NABU-fuel saving training,
Volkswagen Centre, Kasseler Landstral’e 53-69, 37081 Gottingen == 7.6, VW-NABU-fuel saving training, Autohaus Kronenbitter, Stadi-
onstr.1, Horb == 15 - 24.6, Motor show, Buenos Aires ==10.8, Moritzburg Festival opening concert, Transparent Factory, Dresden ==29.8
- 7.9, Car show, Moscow ==16.9 - 21.9, Automechanika, Frankfurt/M.== 25.9 - 2.10, IAA truck show, Hannover == 29 - 31.10, International
Suppliers Market, Allerpark Wolfsburg == 21 - 30.11, LA Autoshow, Los Angeles == 6 - 14.12, Motor show, Bologna

Audi constructs environment-compatible engine testing cen-
tre —strengthening development competences at Neckarsulm

Audi has strengthened the technical development competence at its Neckarsulm location.
The company has constructed an engine testing centre, representing an investment of Euro
42 million and officially opened in March. The plant has been designed to significantly re-
duce noise emissions to a near-by residential area. Engineers in Neckarsulm now have 19
state-of-the-art test stands at their disposal. The 220 employees work on all Audi V-diesel mo-

tors, but also on engines for the VW Group.

Volkswagen de Mexico plans investment of billions —
Puebla plant gives job security to tens of thousands

In the years ahead, Volkswagen Group has plans to invest more than 1 billion dollars in its
Mexican plant. The investments focus above all on production of the Bora/Jetta models and
an improved load factor. VW de Mexico is set to build 450,000 cars this year, more than ever
before. Puebla also has production lines for the Golf Variant and New Beetle. The factory em-
ploys a workforce of 16,000. 230 suppliers and hundreds of dealers and workshops are also
active for Volkswagen throughout Mexico, providing job security for tens of thousands of peo-
ple. Only a few weeks ago, Mexican state president Felipe Calderén Hinojosa and VW CEO
Prof. Dr. Martin Winterkorn were in Puebla to celebrate the 1oth production anniversary of
the New Beetle.

OUR RECOMMENDATION:
SPONSORSHIP CAN BE A GIFT!

Welcome Wolf

BECOME A WOLF SPONSOR — TODAY

22

Sponsored by

Back in Germany since 2000:
Wolves in the wild! But wolves need
your support so that they have the
chance to re-establish themselves

overthe long term.

Please support this NABU project
to protect the wolf in Germany by

becoming a sponsor.
Be a Wolf Sponsor!
You will receive your own personal

certificate and regular “Wolf-post”
updates.

\
/NABU



Konzern-AuRenbeziehungen
Volkswagen AG
Brieffach 1882

D-38436 Wolfsburg
Tel.: 00 49 - 53 61-97 86 22
Fax: 00 49 - 53 61-92 06 54

Konzernreprasentanz

Berlin

Unter den Linden 21

D-10m7 Berlin

Tel.: 00 49 -30-209229 50
Fax: 00 49 - 30 - 20 92 29 51

Liaison Office to the
European Union

Avenue Louise 480 (Bte.7)
B-1050 Briissel

Tel.: 0032-2-6454953
Fax:0032-2-64548 60




