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Christian Wulff, the Minister President of Niedersachsen,
1 played a part in the christening of two idiosyncratic new
Volkswagen models. The two ice bear cubs from Vienna Zoo are
now being christened Arktos and Nanuq — VW sponsors the two ice
bears. The animal lover Wulff, together with the director of Han-
nover Zoo, Klaus-Michael Machens, the head of the “Bild” Han-
nover newspaper Hans Bewersdorff, and the chairman of the VW
works council Bernd Osterloh formed a jury to select a shortlist of
ten names from around 200 suggestions submitted by readers of
the “Bild” newspaper. A tele-dialogue system (TED) was then op-
erated to democratically choose the final names for the two bears
which move to Hannover Zoo in early 2010. The official christening
in Vienna Zoo in Schonbrunn was then attended at the end of June
by the two zoo directors Dagmar Schratter and Klaus-Michael

Machens.

German Family Minister Ursula van der Leyen was full of

praise for the family-friendly policy of Volkswagen Financial
Services AG. The CDU politician and mother of seven came to Wolfs-
burg to open the company’s own “Frechdachse” children’s house.
A company kindergarten of this kind is a “very clever investment”
explained the Family Minister. It boosts the motivation of young
parents within the company, promotes productivity, and is also a
“magnetin the competition for committed young employees”. Frau
von der Leyen was then really over the moon when she found out

that the kindergarten with places for 170 children and extremely

flexible opening times also boasted an individual motivation and
childcare concept focusing on internationality, early musical edu-

cation, health awareness and exercise.

Dr. Ferdinand Piéch, Volkswagen AG Supervisory Board
3 Chairman, and Dr. Martin Winterkorn, Volkswagen AG Ex-
ecutive Board Chairman, had the honour of a personal audience
with Pope Benedikt XVI in the Vatican. The two VW representa-
tives brought the head of the catholic church two T5 transporters
specially equipped as ambulances for use in Liberia and Ruanda.
Europe’s largest carmaker and its employees stood for “reliable
quality products, as well as social commitmentand vital aid projects
around the world,” said Dr. Winterkorn, explaining the company’s

mobile donation.

The Minister of Education in Niedersachsen, Elisabeth

Heister-Neumann, acquired her insider information on
Volkswagen’s vocational training at the commercial vehicle factory
in Hannover direct from the source - from trainee Christiane Fal-
ke. The minister visited the factory as part of the VWN “Job infor-
mation day” which took place for the 50th time in June. During her
tour ofhall 32, which was filled with information stands and posters,
as well as vehicles and around 2500 visitors, the prominent guest
was particularly impressed by the skills which are taken for granted
at Volkswagen: Mrs. Heister-Neumann was presented with a metal

Madonna figure which the apprentices had made themselves.

German Economics Minister

Michael Glos (centre)was highly im-
pressed when Prof. Jiirgen Leohold (1.),
the head of Volkswagen Group Research,
presented the world premiere of a fully
automatic park assist system at this year’s
Hannover Messe. The politician was able
to see how a driverless Passat Variant not
only moved into a parking space with
millimetre accuracy thanks to cameras,
ultrasonic sensors and a remote control
system, but also turned off the engine and
locked the doors. The intelligent “Park-
Assist-Vision” also impressed the entou-
rage accompanying the minister — and

not just the women, but also the men.

The German Chancellor Angela

Merkel recently stepped aside from
thereality of Latin Americainto the virtual
world of modern vehicle development. At
the opening ceremony of the new Virtual
Reality Centre in VW’s Brazilian factory
in Sao Bernado do Campo, Merkel, a PhD
physicist, accompanied by the Volkswagen
AG Executive Board Chairman Dr. Martin

Winterkorn, was happy to be shown the
secrets of the development centre with its
impressive five-metre-wide screen. The
Chancellor learned that a new vehicle
model can be developed in the first virtual
reality centre in South America in almost
the same way as a physical model - only
the process is much cheaper and much
more resource-efficient.

Sing first, talk later — German Justice

Minister Brigitte Zypries also had to
comply with this order of events at the
VW works council meeting in Wolfsburg
at the end of May. The mechanic Dennis
Ritter-Eichenlaub was thus able to sing
a song which had made him the win-
ner in an in-house song competition.
Frau Zypries was then able to go to the
rostrum to inform the workforce about
the cabinet decision on the revised VW
Act. In the presence of the head of the
works council Bernd Osterloh, and his
deputy Bernd Wehlauer (r.), the SPD
politician assured the estimated 18,000

VW workers assembled in the venerable
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surroundings of hall 11, that the amended
VW Act - revised in response to a judge-
menthanded down bythe European Court
of Justice —would also prevent any reloca-
tion of production sites in future against
the will of the workforce. The workers en-
joyed the report by the minister at least as

much as the preceding song.

No parties, no democracy: no mo-

bility, no party activity. To honour
the work of the political parties in Ger-
many, Volkswagen AG donated one ve-
hicle each to the five market-economy
oriented parties in Germany: CDU,
CSU, SPD, FDP and Biindnis g9o/Die
Griinen. The hand-over ceremony of
the brand-new Passat BlueMotion to the
CSU was attended personally by their
almost as new secretary general Chris-
tine Haderthauer. With abig warm thank
you, the charming politician accepted the
car keys from the hand of the manager of
the Berlin Volkswagen Representative Of-
fice, Hans-Jiirgen Maass.
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VOLKSWAGEN AG EXECUTIVE BOARD

Prof. Dr. Martin Winterkorn

= =chairman of executive board = =

= =research and development = =

Dr.Horst Neumann ==human resources = =
Hans Dieter Potsch
Prof. Dr. Jochem Heizmann == production = =

Francisco Javier Garcia Sanz == procurement = =

= =finance and controlling = =

DEVELOPMENT OF SHARE PRICE Aug 2007 - Aug 2008
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Germany: VOLKSWAGEN AG, AUDI AG

Belgium: Audi Brussels S.A./N.V.

United Kingdom: Bentley Motor Cars Lt.

Spain: SEAT, S.A,, Volkswagen Navarra, S.A.
Portugal: AutoEuropa-Automéveis Lda.

Poland: Volkswagen-Poznan Sp.zo.o.,

Volkswagen Motor Polska Sp.zo.o.

Czech Republic: SKODA Auto a.s.

Slowak Republic: Volkswagen Slovakia, a.s.
Hungary: Audi Hungaria Motor Kft.

Italy: Automobili Lamborghini S.p.A.

Bosnia Herzegovina: Volkswagen-Sarajevo d.o.o.
People‘s Republic of China: FAW-VW, Shanghai Volkswa-
gen, Volkswagen Transmission (Shanghai) Co. Ltd.
South Afrika: Volkswagen of South Africa (Pty.) Ltd.
USA: Cosworth Technology Inc.

Mexico: Volkswagen de México S.A.

Brazil: Volkswagen do Brasil Ltda./Sao

Argentina: Volkswagen Argentinia S.A.

Israel: Dead Sea Magnesium Ltd.

VOLKSWAGEN GROUP

Sales cars
Production cars
Employees

Revenue million €
Results after Tax million €
Investments million €

2003

5,015,911
5,020,733
336,843
84,813
1,003

15,464

DELIVERIES TO CUSTOMERS — VOLKSWAGEN GROUP x1000 cars

Global
Germany

H Western Europe
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2004

5,142,759
5,093,181
342,502
88,963
697

15,078

I North America
USA

337

530 595
533
425
330 329 383

2005 2006
5,192,576 5,720,096
5,219,478 5,659,578

344,902 324,875
93,996 104,875
1,120 2,750
10,365 11,91

H South America / Africa
Brazil

361
314

I Asia / Pacific

China

697

6,19

2007

1,618

6,213,332

329,305

108,897

4,122

13,497

KEY FIGURES BY BRAND AND BUSINESS FIELD

Vehicle sales

thousand vehicles/€ million 2007 2006
Volkswagen Passenger Cars 3,664 3,451
Audi 1,200 1,139
Skoda 620 562
SEAT an 419
Bentley 10 10
Commercial Vehicles 427 388
VW China’ 930 694
Other -1,070 -943
Automotive Division 6,192 5,720
Financial Services Division

Group before special items

Special items

Volkswagen Group 6,192 5,720

2007

73,944
33,617
8,004
5,899
1,376

9,297

-33,385

98,752
10,145

108,897

108,897

2006

70,710
31,720
7186
5,874
1,340

8,092

-28,918

96,004
8,87

104,875

104,875

Sales revenue Sales to Operating
third parties result

2007 2006 2007 2006
60,201 58,839 1,940 918
21,078 20,521 2,705 2,054
5,925 5378 712 515
4,375 4,433 8 -159
1,294 1,251 155 137
6,548 5,732 305 138
750 743 -6312 -63?
100,171 96,897 5,194 3,540
8,726 7,978 957 843
108,897 104,875 6,151 4,383
= -2,374

108,897 104,875 6,151 2,009

1 The sales revenue and operating results of the joint venture companies in China are not included in the figures for the Group. The Chinese companies are accounted for using the equity method and recorded

an operating profit (proportionate) of €294 million (€108 million).

2 Mainly intragroup items recognized in profit or loss, in particular from the elimination of intercompany profits.
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Service centre Braunschweig

With its biggest construction project so
far, Volkswagen Financial Services GmbH
strengthens its services presence in Braun-
schweig. An office building and a distribu-
tion centre are being built in Braunsch-
weig at a cost of over Euro 35 million. The
five-storey office block initially has room
for 500 employees. The building built to the
low energy standard also includes a can-
teen which can serve up to 1400 meals per
day. The first construction phase should
be ready for move-in at the end of the year.
The 8000 square metre distribution centre
is planned for completion in 2009 and will
receive around 24,000 incoming letters a
dayand send out 70,000 letters a day, as well
as managing 1.7 million vehicle registration

documents.

29.8.-7.9., Auto Salon, Moscow - - 11.9./12.9., “Logistics innovations — Success in a networked Europe”, VW Distribution Centre Ludwigs-
felde - - 13.9.,, Campaign day “Building bridges — Company commitment” in the Braunschweig region - - 23.9., Demographic Change,
econsense-Lab, Milan - - 24.9.-16.10., Golf VI dealer congress, Berlin - - 15./16.10., “3.BTL-Congress”, BMELV/Technical Agency Renewable
Resources/ Volkswagen and Daimler, Berlin == 4.10 - 19.10,, Motor Show, Paris == 9.10 - 12.10.,, Motor Salon, Prague - - 23./24.10,, 10th
International Automobil-Forum, Graz - - 29.10 - 3110, 5th Internat. Subcontractor Market 1ZB, Wolfsburg - - 28.10,, Indian-German
Automobile Congress, Wolfsburg - =12.11., “Klimatec — Technologies for Climate Protection”, annual conference econsense, DBB-Forum
Berlin - - 25./26.11,, “3rd Lean Production Technical Congress”, Stuttgart - - 29.11 - 7.12.,, Motor Show, Essen - - 25./26.11., “Engine develop-

ment on dynamic test beds 2008” technical congress, Riisselsheim

Audi anniversary in China

Audi celebrated the 2oth anniversary of its joint venture with First
Automobile Works (FAW) in Changchun in north China. At the same
time, italso laid the foundation stone for the new assembly hall. The
company also announced that it will soon produce the Q5 model in
China. Audi has delivered more than 570,000 cars to Chinese cus-
tomers since 1988 and is the marketleader in the local premium seg-
ment. The dealer and service network is to be expanded from 134 to

over 200 in the next few years.

Brussels factory looking forward to the future

To make it competitive and viable for the future, Audi has invested around Euro 200 million
in the Brussels factoryittook over from Volkswagen. Around half of the investment was need-
ed to renovate the factory infrastructure, whilst the other half flowed into modifications to
the body construction, paintshop and assembly areas. The new A1 premium car is scheduled
toroll offthe production line in Brussels in 2010. The associated qualification measures have
already begun. After a certain amount of turbulence, the VW Group reached an agreement
with the unions at the end of 2006 for downsizing the work-
force — including socially responsible redundancy
packages and high compensation payments.
This also led to a rise in working hours to
38 per week by 2009. The remaining
2200 employees can now enjoy
“sustainable jobs” according
to Audi. The Brussels fac-
tory hopes to produce more
than the initially planned
volume of 100,000 new A1

models peryear.

Sponsored by

OUR RECOMMENDATION:
SPONSORSHIP CAN BE A GIFT!

Back in Germany since 2000:
Wolves in the wild! But wolves need
your support so that they have the
chance to re-establish themselves

overthe long term.

Please support this NABU project
to protect the wolf in Germany by

becoming a sponsor.
Be a Wolf Sponsor!
You will receive your own personal

certificate and regular “Wolf-post”
updates.

elcome Wolf

BECOME A WOLF SPONSOR — TODAY

=
/NABU
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External Relations Representative Office Liaison Office to the

Volkswagen AG Berlin European Union
Brieffach 1882 Unter den Linden 21 Avenue Louise 480 (Bte.7)
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