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Volkswagen Group
Vision: the world’s most profitable and 
fascinating automobile manufacturer
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From 2011: 
E-test fleets in 
Europe, NAR, 
China
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Jetta

E-mobility in the Volkswagen Group
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The Volkswagen Group’s Modular Toolkit Strategy

Cost-cutting goals 
of MQB 1

Financial effects

Unit costs ~ 20%

One-time expenses ~ 20%

Engineered
hours per vehicle ~ 30%

Significant reduction in 

vehicle weight and emissions

Modular
toolkit strategy

Modular strategyPreviously

Technical concept

Synergies
Synergies

Synergies

1 MQB: Modular Transverse Toolkit

Modularization = Standardization with visible individua lization



Total 2010 2013 2018
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+59%6.14.13.2
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North America 
Western Europe

Eastern Europe 
(including Russia)

China 3

5.62.8 4.0

+101%

South America 1

Rest of world 2

2010 2013 2018

100.9

71.9

87.7

+40%

Japan
India

2010 2013 2018

2010 2013 2018

2010 2013 2018

2010 2013 2018

2010 2013 2018

2010 2013 2018

2010 2013 2018

1Including Central America and the Caribbean  2Including Turkey   3Including Hong Kong     Source: Global Insight estimate for passenger cars and light commercial vehicles, as of February 2011

Automotive Growth Markets in the Period to 2018

Market growth 2010 – 2018 (in million units)



Volkswagen in Russia

Market trend in Russia
(in million units)

Source: Global Insight estimate for passenger cars and light commercial vehicles, as of February 2011
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+7.1% CAGR



Volkswagen in the USA

Market trend in North America
(in million units)

19.618.7

14.0

+4.3% CAGR

20132010 2018

Source: Global Insight estimate for passenger cars and light commercial vehicles, as of February 2011



Volkswagen Golf Cabriolet



Germany 13

Poland 4 

Spain 4

Czech Republic 3

Sweden 3

France 2

Netherlands 2

Slovakia 2 

Russia 1

Belgium 1

Bosnia-Herzegovina 1

United Kingdom 1

Italy 1 

Portugal 1

Hungary 1

Volkswagen Group Production Locations Worldwide

India 2

Brazil 5

Argentina 3
South Africa 1

Mexico 1

USA 1

Number of production locations:  62

China 9



Volkswagen Beetle



Deliveries to Customers by Brand
(rounded)

Vehicles 2011 in %

Volkswagen Group:

Volkswagen Passenger Cars 1,226,100 + 10.4

Audi 312,600 + 18.4

Škoda 217,100 + 21.4

SEAT 90,800 + 2.8

Bentley 1,200 + 1.8

Lamborghini 300 - 2.3

Volkswagen Commercial Vehicles 121,200 + 36.2

Scania 19,100 + 59.6

Total 1,988,400 + 14.0

Global market (passenger cars) 15.4 million + 8.1

Change year-on-yearJanuary-March




