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Financial Calendar 2007

09 March 2007

13 March 2007

19 April 2007

03 May 2007

27 July 2007

26 October 2007

Annual Press Conference
Publication of the 2006 Annual Report

International Investor Conference
Annual General Meeting (Hamburg)
Interim Report January — March 2007
Interim Report January — June 2007

Interim Report January — September 2007
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Agenda

1) Current Topics

2) Financial Trends

3) Regions

4) Products
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Supervisory Board Meeting 17 November 2006
Main Topics

The Supervisory Board agreed to appoint Prof. Martin Winterkorn as
Chairman of the Board of Management effective January 1, 2007

Supervisory Board discussed Group Planning

Indian investment project approved

Supervisory Board reiterated resolutions on MAN and Scania

Source: Press Release from Volkswagen Aktiengesellschaft on 17.11.2006
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Collective Bargaining Milestones between
Volkswagen and IG Metall

Competitive labour costs:

Standard working time to be increased to 33 weekly working

hours for production employees and up to 34 hours for administrative
employees. This will not involve an increase in pay.

Production volumes and capacity utilization:

Product commitments and production volumes were agreed for the
six traditional German plants. Wolfsburg remains the key production
facility for the Golf.

Profit sharing:
New, attractive profit sharing model for the workforce developed.

Pension element:
One-off payment of €6,279 to the company pension scheme for each

employee.
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Volkswagen Group — Financial Trends

Deliveries to Customers
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Volkswagen Group — Financial Trends

Quarterly Operating Profit before Special Items

€ million 2004

Cumulative FY 2004:
€2,037 million

* Restated

2005

Cumulative FY 2005:
€3,046 million

2006

2006 YTD: €3,020 million



Volkswagen Group — Financial Trends
Quarterly Capex Ratio

in percent of sales revenues

2004

* Restated

2005

2006

Six percent




Volkswagen Group — Financial Trends
Quarterly Net Liquidity Automotive Sector

2004 2005 2006

€ million

* Restated
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Outlook Interim Report January — September 2006
Product rollout will continue in the fourth quarter, thus stabilizing this year’'s improved
market position in Western Europe and Germany.

Success of new models in the US market will be maintained and will bolster our
market position in the US.

Growth in deliveries to customers in China and South America/South Africa.
Overall year-on-year growth in worldwide delivery figures for 2006.

Costs of material will be cut by at least EUR 1.0 billion in 2006.

Full-year operating profit before special items wil | be higher than In
2005.
Automotive Division to record a positive net cash f low for the full year

and an improvement in net liquidity compared with D ecember 31, 2005.
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Regions
Volkswagen of America: Deliveries to Customers in 200

2351 M FY 2005 Volume
B FY 2006 Contributors

224.2

Volkswagen
Jetta
Passat

GTI

Rabbit

Audi
A3
Ad
A6

Q7

Volkswagen brand Audi brand
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Regions
Volkswagen of America

Production
Costs

Currency
Exposure

Product
Costs

Customer
Satisfaction
(Sales &
Product Service)
Portfolio

Product
Design

Dealer
Network

Cost
Optimization

Marketing
& Brand
Positioning

Importer

Residual Values Organization
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Regions
Eastern Europe
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Regions
Brazil

Local business is competitive

Deliveries to customers have increased in Brazill
Export business negatively affected by exchange rates
Adjustment of capacities unavoidable

Second phase of restructuring program
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Regions
China: The “Olympic Program”

Maintain leading position in China’s
passenger car market

Product cost reductions of 40%
by 2008

NoO investment in capacity increases,
except for powertrain

Restructuring of sales and marketing
organizations

Skoda brand to be introduced in 2007
12-14 new models by end of 2010
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Regions
Russia

Production company in Russia established

Volkswagen and Skoda brand vehicles to be built in a new production facility
In the city of Kaluga, 160 km south west of Moscow.

Goal to increase Group sales from currently 30,000 to 150,000 units in four
to five years time.

Development of Volkswagen brand vehicle specifically designed for the
Russian market.
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Regions
India

Investment agreement signed

The Supervisory Board approved on 17 November 2006 plans for an
Investment project in India; investment agreement signed on 29 November
2006.

India one of the fastest growing automotive markets worldwide, but high
Import duties on vehicles so meaningful market presence can only be
achieved by establishing domestic production facilities.

Volkswagen will build a production plant in the north of the city of Pune in
the state of Maharashtra.

Under current plans, the new plant will employ around 2,500 people and

start production of a small passenger car model in the second half of 20009.
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Product Highlights - Detroit Motor Show
Volkswagen Tiguan
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Product Highlights - BLUETEC

Co-operation with DaimlerChrysler to promote clean diesel vehicles in the US
under the “BLUETEC” — label as clean and low consumption cars

Tiguan to become one of the first Volkswagen clean diesel vehicles

Some of the clean diesel powertrains include a NOx storage catalytic
converter

Clean diesel vehicles from Volkswagen will meet strictest emission standards
In the world, including all 50 states in the US

Technology individually developed and used by each manufacturer
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Product Highlights - Detroit Motor Show
Audi TT Roadster
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Volkswagen Group
Research and Development Costs

€ million, Automotive Division

January — September 2005 January — September 2006
3200
32.7%
2800 36.6%
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2400 1,109 979
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1200
800
400
0
Total R&D of which amortization recognized Total R&D of which  amortization recognized
costs capitalized in the costs capitalized in the
income income
statement statement
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Volkswagen Group: Investment Plans

The Supervisory Board of Volkswagen AG discussed on 17 November 2006 the

Group’s current financial and capital expenditure planning for the period 2007 to
2009:

Volkswagen will be investing €24.7 billion in the Automotive Division from
2007 to 20009.

€17.7 billion of the total amount is accounted for by investments in property,
plant and equipment.

After a relatively low capex/revenue ratio in recent years, this ratio will be
maintained at a competitive long-term level of below six percent.

At €11.8 billion, the bulk of the Group’s spending on property, plant and
equipment for the Automotive Division will be devoted to modernizing and
expanding the product range.
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Audi AG: Investment Plans

The Supervisory Board of Audi AG agreed on 11 December 2006 to the following
Investment plan:

A total of €11.8 billion to be invested from 2006 to 2011
Around €8.4 billion designated for new products alone
Number of models to increase from the current 22 to 40 by 2015

Investments to increase steadily to around €2 billion a year
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Skoda Roomster
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Disclaimer

This presentation contains forward-looking statemen ts and information on the business
development of the Volkswagen Group. These statemen  ts may be spoken or written and can
be recognized by terms such as “expects”, “anticipa tes”, “intends”, “plans”, “believes”,
“seeks”, “estimates”, “will” or words with similar meaning. These statements are based on
assumptions relating to the development of the econ omies of individual countries, and in
particular of the automotive industry, which we hav e made on the basis of the information
available to us and which we consider to be realist  ic at the time of going to press. The
estimates given involve a degree of risk, and the a  ctual developments may differ from those
forecast.

Consequently, any unexpected fall in demand or econ omic stagnation in our key sales
markets, such as in Western Europe (and especially Germany) or in the USA, Brazil or China,
will have a corresponding impact on the development of our business. The same applies in
the event of a significant shift in current exchang e rates relative to the US dollar, sterling,
yen, Brazilian real, Chinese rinminbi and Czech kor  una.

If any of these or other risks occur, or if the ass umptions underlying any of these statements
prove incorrect, the actual results may significant ly differ from those expressed or implied by
such statements.

We do not update forward-looking statements retrosp ectively. Such statements are valid on
the date of publication and can be superceded.
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