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Key Figures

2005 2006 absolute in %

Volkswagen Group:

Sales revenue (€ million) 93,996¹ 104,875 10,879 + 11.6

Deliveries to customers (�000 units) 5,243 5,734 491 +   9.4

Operating profit
before special items (€ million) 2,889¹ 4,383 1,494 + 51.7

¹ Restated

January-December Change y-o-y



Deliveries to Customers by Brand

Vehicles 2006 in %

Volkswagen Group:

Volkswagen Passenger Cars 3,395,400 + 10.0

Volkswagen Commercial Vehicles 441,700 + 10.0

Audi 905,200 + 9.2

SEAT 430,100 + 1.9

Škoda 549,700 + 11.7

Bentley 9,400 + 8.8

Lamborghini 2,100 + 30.4

Total 5,733,600 + 9.4

Global market (passenger cars) 54 million + 2.6

January-December Change y-o-y
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Products meet customer expectations:

� Deliveries up 9.4% to 5.7 million vehicles

� Global market share improves from 9.1% to 9.7%

Operating profit before special items increased:

� 51.7% growth to €4.4 billion

� Despite pressure from exchange rates plus high energy and raw materials
prices

� ForMotionplus optimizes cost structures and processes

Rigorous capital discipline improves Automotive Division liquidity:

� Capex to sales revenue ratio cut to 3.8%

� Dramatic increase in net cash flow and net liquidity

Highlights



Prior-Period Restatements

Restatement of 2005 income statement:

– Sale of Europcar business line results in separate presentation

as "Profit from discontinued operations":

2005: €70m Profit for January-December

2006: €795m Profit for January-May + disposal proceeds

– Reclassification of expected return on plan assets from

operating profit to financial result:

2005: €152m

2006: €156m



January-December
1)

1) Restated

Income Statement

€ million 2005 % 2006 %

Continuing operations:
Sales revenue 93,996 100.0 104,875 100.0
Cost of sales before special items 81,382 86.6 89,962 85.8
Gross profit before special items 12,614 13.4 14,913 14.2
Distribution expenses before special items 8,628 9.2 9,139 8.7
Administrative expenses before special items 2,225 2.3 2,288 2.2
Net other operating income before special items 1,128 1.2 897 0.9
Operating profit before special items 2,889 3.1 4,383 4.2
Special items - 351 - 0.4 - 2,374 - 2.3
Operating profit after special items 2,538 2.7 2,009 1.9
Financial result - 917 - 1.0 - 216 - 0.2
Profit before tax from continuing operations 1,621 1.7 1,793 1.7
Income tax expense - 571 - 0.6 + 162 + 0.2
Profit from continuing operations 1,050 1.1 1,955 1.9

Profit from discontinued operations 70 0.1 795 0.7
Profit after tax 1,120 1.2 2,750 2.6



€ billion

€ billion

Volume + 8.0

Mix improvement + 1.2

Prices + 0.9

Exchange rates + 0.2

Growth in

Financial Services + 0.6

+€10.9 billion =  +11.6 %

Sales Revenue 1)

1) From continuing operations.
2) Restated
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€ million

Volkswagen Volkswagen Audi Commercial Financial Remaining
Group brand brand Vehicles Services companies

group group

20052)

2006

1) Before special items; from continuing operations.
2) Restated

+51.7%

+1.7%
-60.1%

+43.5%

Operating Profit 1) – by Business Line
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1) After special items; from continuing operations.
2) Restated

€ billion

20052) Volume/ Product Exchange Fixed costs/ Special 2006
Mix/ costs rates Depreciation items

Prices + amortization

Change in Operating Profit 1)

2.5
2.0

+1.6

+1.3
-0.5

-0.9

-2.0



%

1) Based on continuing operations; proportionate inclusion
of vehicle-producing Chinese joint ventures.

2) Restated

2)

Automotive Division ROI after Tax 1)

After special items
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Equity Ratio by Division

%

Volkswagen Automotive Financial Services
Group Division2) Division

20051)

2006

1) Restated
2) Including allocation of consolidation adjustments between

the Automotive and Financial Services divisions.
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€ billion
+€3.0 billion = +10.4%
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Net Liquidity - by Division

1) Including allocation of consolidation adjustments between
the Automotive and Financial Services divisions.

€ billion

Dec. 31, Dec. 31, Dec. 31, Dec. 31,
2005 2006 2005 2006

7.10.7

Automotive Division1) Financial Services Division

-49.4-48.9



Earnings per Ordinary Share 1)

€

1) Basic
2) Restated

2)

€

2)

Total (including From continuing
discontinued operations) operations
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Deliveries to Customers by Market
Provisional

Vehicles 2007 in %

Volkswagen Group:

Volkswagen Passenger Cars 499,700 + 7.6

Volkswagen Commercial Vehicles 63,700 + 8.8

Audi 144,700 + 8.7

SEAT 62,800 + 2.9

Škoda 89,300 + 16.0

Bentley 1,500 + 18.6

Lamborghini 300 + 59.1

Total 862,000 + 8.3

January-February Change y-o-y
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Disclaimer

This presentation contains forward-looking statemen ts and information on the 
business development of the Volkswagen Group. These  statements may be spoken or 
written and can be recognized by terms such as “exp ects”, “anticipates”, “intends”, 
“plans”, “believes”, “seeks”, “estimates”, “will” o r words with similar meaning. These 
statements are based on assumptions relating to the  development of the economies 
of individual countries, and in particular of the a utomotive industry, which we have 
made on the basis of the information available to u s and which we consider to be 
realistic at the time of going to press. The estima tes given involve a degree of risk, 
and the actual developments may differ from those f orecast.

Consequently, any unexpected fall in demand or econ omic stagnation in our key sales 
markets, such as in Western Europe (and especially Germany) or in the USA, Brazil or 
China, will have a corresponding impact on the deve lopment of our business. The 
same applies in the event of a significant shift in  current exchange rates relative to the 
US dollar, sterling, yen, Brazilian real, Chinese r inminbi and Czech koruna.

If any of these or other risks occur, or if the ass umptions underlying any of these 
statements prove incorrect, the actual results may significantly differ from those 
expressed or implied by such statements.

We do not update forward-looking statements retrosp ectively. Such statements are 
valid on the date of publication and can be superce ded. 


